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diversity. The words "what is ours" can be perceived in other ways too, and not just in 
terms o f a nationality or ethnic group, but also particularly in a universal sense. "What is 
ours" is something common to humanity as such, which is becoming increasingly 
globally interconnected. Cultural mythology in itself includes on one side a coalescing 
element that helps to protect individuals living in similar cultural and geopolitical 
environments. On the other hand, it may be a cultural mythology used in politics as a 
tool for creating factions, inducing fear and cultural wars. Concurrently, this paper 
attempts to highlight negative connotations which is linked to the excessive obsession 
associated with the emphasis on the uniqueness o f cultural patterns.
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ABSTRACT
The research aim of this paper is to reveal the repertoire and the role o f  

personalized images in the overall structure o f the image o f Europe as perceived by the 
young generation in today’s Russia. The study is based on the theoretical model o f the 
image o f Europe as an integral part o f the political picture of the world, this model 
encompasses the methodological approaches o f phenomenology, constructivism and 
visual sociology. Twelve focus group discussions with representatives o f various groups 
o f youth including students, young people from urban and rural areas, employed in 
different sectors o f economy in Krasnodar region, provided the empirical data for our 
study.

The repertoire o f personalized images reflects the significant components o f the 
image o f Europe as perceived by young people in Russia. The study identified six 
groups o f personalized images: historical personalities, modem political leaders,
outstanding scientists and artists, persons engaged in sport and show business. The 
groups o f historical personalities, outstanding scientists and artists appeared to be the 
most representative one, counting more than 60 persons in each group. It indicates the 
importance o f socio-cultural factors in the perception o f Europe. In the group o f  
historical personalities, Napoleon, Hitler and Churchill occupy the top three positions, 
this can be explained through the involvement o f these persons in the foreign policy 
affairs that had successful outcomes for Russia. Merkel, Elizabeth II and Hollande head 
the top list o f modem politicians, symbolizing the political resource potential o f  
Europe. Groups o f scientists and artists turned out to be heterogeneous, they include 
such well-known persons as Einstein, Newton, da Vinci and personalities reflecting the 
professional interests o f the discussion’s participants. The persons representing USA  
(Obama) and Russia (Putin) were mentioned as identifiers o f Europe, this indicates the 
vision o f Europe as an important world politics center. American historical characters 
symbolize the genetic cultural connection between two continents, and modem US 
political leaders seem to be the indicators o f  US influence and “the lack o f autonomy 
(citation from one o f the transcripts) o f European politics. The above mentioned 
Russian historical and modem personalities reinforce the thesis about Europe as the 
"significant Other" for Russia.
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Overall the repertoire o f personalized images forms an eclectic image of Europe 
The young generation in Russia perceives Europe as a set o f geographic, political and 
sociocultural spaces that are different in scale and not altogether compatible. The 
research identifies the role of personalized images in establishing the boundaries o f "Us 
and the Other", while the balance between the "core" and the “peripheral layer” 
reflects the current media agenda on Europe in Russia.

Keywords: image o f Europe, young generation, personalized images 

INTRODUCTION

In today's dynamic and volatile world, the study o f one's own changing identity 
has been an extremely relevant research task. The problems of studying the youth 
national-state identity and its components are particularly timely for modem Russia in 
difficult socio-economic and political conditions. In the structure of the national-state 
identity, geopolitical ideas about one's own country and Others (other countries) play an 
important role. Europe, among many Other geopolitical objects in the young 
generation’s political representations, occupies a special place, which is determined by a 
number o f different factors: the historical context, the current geopolitical situation, the 
interpretation o f cooperation and interaction problems in the media, the territorial 
proximity and accessibility, attractiveness as a place of study or work, etc. It is 
important to understand the repertoire o f the image o f Europe within the system of 
geopolitical images and what factors influence it. In modem political science, there is a 
shortage of scientific approaches, allowing us to explore the subjective aspects o f  
political processes in the context o f global socio-economic and political 
transformations. At the present stage, the object field o f the subjective policy space 
research is limited primarily to theoretical constmcts, reflecting its stmctural 
components (political ideology, national and political identity, political values and 
ideas, etc). Modem studies o f individual images o f the subjective policy space (the 
image o f power, the image o f the country, the images o f geopolitical partners or 
opponents) in the public and individual consciousness are represented by rare empirical 
studies, carried out within the framework o f various paradigms, that significantly limit 
the possibilities o f juxtaposition and comparison o f the results. At the same time, studies 
of the young generation’s values and attitudes as a risky socio-demographic group being 
affected by the powerful information impact (especially by the social media) can be 
characterized as unsystematic and fragmentary.

Research methods

The study is based on the theoretical model o f the image o f Europe as an 
integral part o f the political picture of the world, grounded by the authors on the 
methodological principles o f phenomenology, constructivism and visual sociology. Our 
theoretical model is built on the basis o f the phenomenological tradition (H. Arendt, A. 
Schutz, E. Husserl), which considers the mundane consciousness constructions as part 
o f the life world o f the cognizing subject, the result o f the meaning-making and
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interpretation processes, and also the traditions of constructivism (P. Berger, T. 
Luckmann), which determine factors and dynamics o f the mundane consciousness 
images formation.

In our model, the image o f Europe is part o f a systemic education - the political 
picture o f the world, containing visual and verbal constructions which reflect the 
political component in the person's life world.

In our model the socio-psychological component o f  the image of Europe is based 
on the personalized interpretation o f the "significant Other" as a referential image (G. H. 
Mead) [1], the functional interpretation o f the image o f the Other (S. Zizek [2], E. 
Erikson [3]). The political differentiations of the image o f Europe through the concepts 
o f ‘the Friend’ and ‘the Enemy’ are based on C. Schmitt’s ideas. [4]. Interpretations of  
the image o f Europe as part o f the political discourse are based on the ideas of T. A. van 
Dijk [5] and Ch. Mouffe [6]. To interpret the data in the context of the binary opposition 
"Own-Alien", the concepts o f F. Ferrari [7] and O.S. Issers [8] were used. The authors 
use the concept o f a personalized image proposed by V. Bederson [9]. This is a 
structural element o f identity which is understood as an image of a person, 
operationalized by identity agents as an element o f identity at a certain level. P. Vail 
wrote about such images [10], putting forward the "the genius o f place" concept.

The article reveals the results o f personalized images study, reflecting the 
repertoire o f the image of Europe as perceived by the young generation o f Russia, 
subjective and objective factors that affect the repertoire. To collect empirical data, a 
method of focused group discussion was used, during which the participants carried out 
a series o f project assignments ("Europe-Russia" projective drawing; work with the 
«Europe-Russia» semantic differential scale, mapping, scaling, methodology of 
unfinished sentences), which served as a stimulus material for the discussion. The 
obtained data became the basis o f quantitative and qualitative analysis. The transcripts 
interpretation o f 12 focus groups (with the representatives from the student, urban and 
rural youth communities) took place at an expert session. The article discusses the 
results o f a qualitative and quantitative analysis o f the projective methodology 
"Unfinished Sentences about Europe", which goal was to identify the people the young 
generation associates with Europe (historical personalities, social and political leaders, 
scientists and artists).

Results

Personalized images play an important role in the construction of an identity 
matrix; they form a symbolic space o f territory and are used by elites in pursuing an 
identity politics. The pantheon o f cultural heroes, perceived as the images o f European 
identity, can be studied with the help o f various empirical materials (fixed in the 
discursive and objective European space - in the form o f monuments, public halls in 
universities and hotel complexes, naming festivals after them, establishing prizes and 
scholarships). A good example o f such fixation is the names o f the educational and
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scientific programs o f the European Union (Copernicus, Erasmus, Marie Curie) it 
be assumed that the repertoire o f  personalized images will be different for the Euro ^  
community and the communities that perceive Europe as the Other. °Pean

Our empirical study has shown that a set o f  personalized images reflects th 
significant components o f  the image o f Europe as perceived by young people in Russia6 
The study identified six groups o f personalized images: historical personalities, political 
leaders, scientists and artists, persons engaged in sport and show business. The groups 
o f historical personalities, scientists and artists appeared to be the most representative 
ones, counting more than 60 persons in each group. It indicates the importance o f socio
cultural factors in the perception o f Europe, and that the cultural landscape o f the 
continent is the basis for the images.

The top positions o f images in each group reflect their functions in a coherent 
image o f Europe. In the group o f historical personalities, Napoleon, Hitler and Churchill 
occupy the top three positions; this can be explained through the involvement o f these 
persons in the foreign policy affairs that had successful outcomes for Russia. This 
choice indicates that the personalized image can be interpreted both positively and 
negatively - in accordance with its influence on the historical process. "Adolf Hitler 
since his work was undoubtedly negative, but still he significantly changed Europe" 
(students). "Queen Elizabeth is also an outstanding leader. Precisely in the UK, and she 
supports her state in every possible way. She, i f  I  can say so, upholds its good name; 
she is a symbol o f  the monarchical sys/em"(students).
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Merkel, Elizabeth II and Hollande head the top list o f modem politicians, 
symbolizing the political resource potential o f Europe. like everyone else, first 
thought about Merkel, since she holds her post in Europe the longest" (rural youth). It is 
interesting that among the first ten positions there are people who have already left high
government posts, but remain popular in the Russian mass consciousness (Berlusconi, 
Sarkozy).

Groups o f scientists and artists turned out to be heterogeneous, they include such 
well-known persons as Einstein, Newton, da Vinci and personalities reflecting the 
professional interests o f the discussion’s participants. For instance, students specializing 
in biology named Pasteur and Lamarck, in physics -  Rutherford and Bom, in politology 
7  Weber and Machiavelli. The "core" o f the personalized images o f this group is formed 
in the process o f  general education, while the "peripheral layer" reflects the informants’ 
professional interests or the situational influence o f the media. In our opinion, Nikola 
Tesla got to the top position because his name became a brand o f innovative products o f  
the yo-electnc mobil; most informants learned about Hawking from the recent popular 
television series. "Iwrote Newton, because he had a profound impact on the 
development ofphysics, on the development o f  science as a whole. I f  it were not fo r  him 
we would live without light" (students). "Da Vinci, because he is the first person who 
invented a submarine, an aircraft" (students). Da Vinci, as a true encyclopedist, is 
simultaneously in a group o f scientists and artists, with a total number o f 96 mentions 
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The group of persons engaged in sport was added at the suggestion o f the focus- 
group participants themselves, it turned out to be small in number -  all in all, 16 
personalized images, representing mostly football and biathlon, were mentioned.

Personalized images that took the first 10 positions in each of the groups are 

presented in Table 1.

Table 1 -  Personalized images of Europe in the perception of the young generation

№ Historical personalities Modem politicians Scientists Artists
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1 Napoleon 120 Merkel 146 Einstein 59 da Vinci 72

2 Hitler 103 Hollande 59 Newton 45 Picasso 43

3 Churchill 39 Elizabeth II 36 Tesla 21 Michelangelo 35

4 Elizabeth II 13 Obama 22 da Vinci 24 Dali 28

5 Bismarck 13 Putin 20 Darwin 22 Mozart 26

6 Caesar 13 Berlusconi 18 Aristotle 13 Van Gogh 23

7 Joan o f Arc 11 Sarkozy 16 Curie 10 Bach 20

8 Alexander the 
Great

10 Erdogan 14 Archimed
es

9 Beethoven 15

9 Columbus 10 Trump 12 Hawking 8 Raphael 10

0
Mussolini 7 The pope 10 Copemicu

s
7 Shakespeare 9

Among the personalized images o f Europe, together with the EU politicians, 
there are political leaders o f  the United States and Russia - V. Putin, B. Obama and D. 
Trump. The presence of the strong non-European leaders’ personalized images in the 
international arena can be explained by several interrelated factors. First, it is problems 
actualization in the foreign policy course by the political leaders o f  the United States 
and Russia, both as the European Union / European countries, and the interaction with 
them in the directions "European Union - US", "European Union - Russia”, 'US - 
European Union - Russia". One can agree with the experts that the European Union 
modem foreign policy on urgent issues is being formed and implemented coahtionally, 
and coalitions are being created not only within the EU, but also with some externa 
states, including, first o f all, the USA and Russia [11]. This explains why F. Roosevelt 
and J.’ Stalin, who were, along with W. Churchill, the leaders o f the anti-Hitler coalition, 
are in the number o f the outstanding historical leaders o f Europe. The second factor is 
that the official positions o f the modem European, American and Russian leaders 
reflected in the content o f the national and international media, dominate in the socia 
and political discourse on international issues. Secondly, in this institutional an 
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discursive context, Europe becomes a "platform" for d i s c u s s i n ^ ^ ^ ^ ^  -  
to the international problems, where positions o f not only the heads o f th S° iW“ns 
Union but also the heads o f the United States and Russia are presented’ ГОр:ап 
which are the leading players in global politics. The Euro-Atlantic vector in C° Untries 
instability o f  international cooperation between European countries is SP'te ° f‘he 
priority areas o f the Russian foreign policy. Moreover, the relations’ with0 *  
Atlantic community largely determine the domestic policy and the directions o f  
transformations in the Russian Federation [11]. 1 s<X|ai

CONCLUSION

Personalized indicators o f the image o f Europe as perceived by the vo,,n„ 

generation make it possible to draw a conclusion about the significant factors in the 
formation o f the Russian youth national-state identity. Our study shows the snecial 
significance o f socio-cultural indicators o f  the image o f Europe as perceived by the 
youth. In addition, the repertoire o f  personalized images reflects an eclectic and 

i usive image o f Europe. The young generation in Russia perceives Europe as a set of 
geographic, political and sociocultural spaces that are different in scale and not 
altogether compatible. The presence o f non-European indicators suggests that the image 
o f Europe for young people is likely to be a collective image o f the Other as the closest 
and physically accessible. The research also identifies the role o f  personalized images in 
establishing the boundaries o f "Us and the Other", while the balance between the "cote" 
and the “peripheral layer” reflects the current media agenda on Europe in Russia.

ersonalized images should be considered together with other content and structural 
parameters o f  the image o f Europe and the empirical data obtained by other methods.
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ABSTRACT
Social work has a negative image in public opinion. It determines important barriers for 
quality social work education and social work practice. The main goal o f the research 
has discovered opinions students and social workers toward main ideas about social 
work importance and professional development.

The research is based on sociological questionnaire oi 445 students, social workers and 
other social groups (Yekaterinburg, Russia, 2015-2016).

In result we have described students and social workers perceptions o f advantages and 
disadvantages social work as practice. We have investigated opinions about professional 
basement o f social work, profession image constructions. Research has discovered 
directions and impacts o f a social work professional development. Social workers are 
restricted by organizational work conditions in their professional development, and they 
are not interested in new knowledge, communication and information. Students can 
definite specific and perspectives of social work development. They construct image of  
social work as profession, which has its own specific, qualification demands and 
professional resources.

The research is important for construction of factors, which can improve students’ 
motivation and foundations o f social workers’ professional development. Social work as 
profession could be changed on base ideas of social sensitiveness o f social services on 
based using modem technologies and approaches, educated and qualified specialists.

Keywords: social work education, professional development, social work image, 
students’ motivation, stereotypes, survey.

INTRODUCTION
Investigation o f social work images is interested by many reasons. It has impacts for job 
motivation o f social workers and quality of social delivery, people referring to services. 
Recent studies have explored negative perceptions o f social work [1]. The increasing 
number of negative social stereotype influences on students’ motivation toward social 
work profession [2, 3]. However, the social function o f education consists o f developing 
o f specialists' professional potential, which will improve the people opinion about social 
work, owing to their professional values and skills. Future social work development
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